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LAWYERS & SOCIAL MEDIA
How lawyers are using social media



Question: Please think about the following statements as they relate to your current networking practices.  How strongly do you agree or 
disagree with the following statements? 1=Strongly agree, 7=Strongly disagree

Despite Its Importance, Networking Remains a Big Challenge for Lawyers 
Globally Due to Resource Constraints

Leader Networks © 2009
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It’s harder to stay connected with my 
colleagues and peers

I don’t have the time or resources to 
leverage current opportunities to 

network with my peers
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Networking internationally is 
particularly difficult

It’s hard to connect with everyone I want 
or need to at conferences
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In‐Person Networking Remains Difficult for Counsel
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% Yes

Question: Are you a member of an online social network such as LinkedIn, Plaxo, Facebook, Xing or MySpace?
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Age

Are You A Member of an Online Social Network?

Counsels’ Use of Online Social Networks 
Is Expanding Rapidly

Both Corporate and Outside Counsel are significantly more likely to report being a member of an online social 
network this year as compared to last year
Approximately three quarters of counsel now report being a member of such a network
Growth in online network use is seen across all age groups
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Question:Would you be interested in joining an online professional network designed specifically for lawyers?

2008

2009

% Yes

Age

Response by Role

NOTE:  Response Options Changed in 2009 from Yes/No/Don’t Know to Yes/No/Already Belong

Lawyers Are Significantly More Interested 
in a Private Legal Network

• 24% increase in corporate counsel interest; 18% increase in interest in private practice lawyers

• Also growth in “No Interest” suggesting counsel are more educated on these networks and are taking a position

• Growing trend in 2009:  Counsel are beginning to join legal-only professional networks

• There has been an Increase in the percent interested across all age groups
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N
CC: 710
OC: 764

Question:What do you think are the top advantages of participating in an online legal professional network?  Select up to 
three.

Advantages
Corporate 
Counsel

Private Practice

Facilitates easier exchange of information and experiences between peers 48% 36%

Access to information I couldn’t get elsewhere 34% 23%

More quickly identify, evaluate and select outside counsel 27% 15%

Lower costs associated with traditional networking 27% 33%

Ability to increase my visibility among peers 24% 52%

Creates a formal and exclusive forum for professional collaboration 20% 18%

It increases the speed with which collaboration can take place 20% 21%

Facilitates finding the “right” lawyer directly 16% 17%

Increase speed of selection and decision‐making process 14% 10%

Reduce scheduling demands associated with travel to and attendance at events 10% 8%

Improves the reliability of information 10% 8%

Advantages Lawyers See in Social Networking
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What Do Lawyers Do on Social Networks?



Listening:  Reputation Management
• Discover your online identity

• Research yourself, your firm 
or company and your area 
of practice

• http://www.google.com/al
erts

• Fix or edit any incorrect 
information about you or 
your firm.

• Twitter

• If you find yourself quoted, 
mentioned or commented 
about on a blog or article, 
use comments area to 
respond – right away 10

Collaboration: Engaging with Peers

• Join/Create public, 
private or 
confidential peer 
Groups

• Collaborative 
discussion forms & 
Blogs to solve 
problems

• Share, comment on, 
and collaborate on 
documents

• Quick opinion polls 
for benchmarking 

Collaboration: Identify, Evaluate, 
Select and Refer Counsel

• Find lawyers 
based on detailed 
profiles

• Submit and access 
Client Reviews of 
Outside Counsel

• Network with 
other attorneys to 
seek and give 
referrals



Showcase: Increase Exposure to Clients, Prospective 
Clients and Peers

• Syndicate your 
articles, 
published 
opinions, etc. to 
your legal 
network

• Use your “Wall”
to broadcast 
your 
achievements…
“What are you 
Working On…”

…What Sites are Lawyers Joining? Varies Depending 
on Risk & Opportunity

Be on the look out when:

• The site allows legal advice to be offered

• The site’s Terms and Conditions do not 
respect your privacy, or will sell or rent your 
contact information

• The company or entity creating the site is 
vague or unidentified

• The Site allows solicitation and spamming

• There is no authentication process following a 
registration to ensure member identity

• The site allows anonymity

• The site lacks robust privacy and 
communications settings

14

With Whom Do Lawyers Engage Online? 
It Depends on Objectives…

• Public Groups and Forums are exposed 
to entire online community, and often to 
the Open Web through Search Engines

• Lawyers seeking a more private 
experience can create or join private 
and/or confidential Groups

• Find “Relevant” Colleagues
– Common interests
– Narrow peer groups into smaller, more 

focused clusters 
– Enables “deep dives” into subject matter 

with trusted colleagues

• Groups are Focused & Intimate
– Introduce yourself to the group and offer 

brief background
– Participate frequently and offer ideas, 

questions and insights
– Be helpful and pro‐active


