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Session Outline

e Part 1. Search Marketing (SEO) Tactics
o Part 2: Writing for Websites

« Part 3: Reach out from your website to
Invite visitors in!
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Three things to remember:

1. Online exposure should never exclusively happen
on the firm website.

— Don’t publish in a silo, don’t bury content where it
can’'t be seen!

2. Lawyers who commit to writing and regular
publishing get rewarded.

—  Firms, practice groups and lawyers need a body of
work they can stand behind.

3. No form of online marketing operates in a
vacuum.

—  Content publishing and marketing supports SEO,;
SEO helps convert online participation.
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Regional Search Markets

Advertiser Global Monthly Search

Keywords Competition (2 Volume (2
Keywords related to term(s) entered - sort by relevance (7
north caralina lawyer [ 22 200
north carolina lawyers [ 22 200
north caralina dui lawyer ] 590 Get {0 knOW' —
north carolina law firm o 4,400 The Google Keyword
lawyer in north caralina [ 2.400 Research TOOI
north carolina injury lawyer [ 1,900
north carolina law firms ] 1,300 https://adwords.google.com/select
north caralina car accident lawyer o 590 /KeywordToolExternal
persanal injury lawyer narth caralina /| 880
north carolina bankruptcy lawyer |/ 590
north carolina divorce lawyer ] 880
north carolina criminal lawyer ] 390

rth carolina workers com i
Fa?,wer pensation ] 170
north caralina family lawyer B ] 390

rth carolina criminal defense
Fa?awer =] 170
north carolina lawyer referral ] 390
north carolina immigration lawyer B ] 390
north caralina lawyer referral sernvice ] 170
immigration lawyer in north caralina /] 91
lawyer jobs in north carolina 0] 58
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Building keyword targets

Keyword research is critical
Helps us identify:
 Monthly search volume
* Preferred user search order
« Actionable phrases

 Alternate word forms:
singular vs plural, abbreviations, suffixes, synonyms
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GOOSIE‘ docs  Business Industry Group - Keyword Research and

File Edit WView Inset Format Form  Tools  Help

e~ Fly A 5 % 1237 1zpv [B|ac Av By Oy E- Tlp Use SpreadSheetS

Formula: |Business Law Phrasings

A B

(5]

Private Equity & Venture Capital

07 | eepeiion o PRSI 1220000 * Break out different

248  acquisitions 301000 . .

249 &a 301000

250 $ergers 246000 practlce areas USIng
251 acquisitions & mergers 135000

252 acquisitions and mergers 135000 tabs

253  acquisitions mergers 135000

234 mergers acquisitions 135000

255 d isiti 135000

255 mergers and acauisitions 135000 e Deconstruct your

25T merger acquisition 49500 . , .

258 d isiti 49500

255 mergers & scquisition 2000 competitor's we bsites
260 mé&a deals 6600

261 isiti due dili 5400

22 acquisition due diigence 2600 e Use a Thesaurus

263 mé&a activity 3600

264 mé&a deal 2900 . .

265 mga advi 2400 ° I I d d t y J g
266 $&a Zu:sd?lir;ence 2400 nC u e In US r ar On
267 mé&a investment 1900

268 m&a t ti 1900 1

2 manime * Review both formal
270 mé&a transaction 1300 .

21 d isiti due dili 1300

B e o i Gigence and informal language
273 acquisition vehicle 880

274 mé&a firm 880

275 distressed m&a 720

276 acquisition term sheet 480

27T merger advisors 480

278 mergers and acquisitions services 480

278 mé&a advisory firms 320

280 merger and acquisition advisors 320

281 merger negotiation 260

282 merger advice 170

283

234  Alternative/Asset Investment Phrasing

285 asset management 1220000 H _
286 alternative investment 49500 Apnl 11 13’ 2011
287 alternative investments 49500 www.techshow.com



How to measure success?

Website traffic:
How many unique monthly visitors?

Search engine rankings:
Which searches are delivering? Match our targets?

Monthly intakes or leads:
How many emails, phone, web contact forms?

Number of files opened:

Does the firm convert contacts into clients?
Profile building opportunities:

- Speaking engagements, media interviews,
republication opportunities
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How do we get there?

Basics of SEO 101:

1. Keyword research
On-page SEO fundamentals
Content writing
Importance of link building
Calls to action!
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On-page SEO factors

Simply best practices — Not a game changer!

1. Page Titles — Unique & Descriptive

2. Meta Description = Yes, Meta Keywords =
Questionable

3. Keywords in URL structures:

http://www.stemlegal.com/steve-matthews/
-over-
http://www.stemlegal.com/d34dsfd53.php?author=343
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Content writing goals

1. Content Segmentation.
- Break out unique topics on their own web pages.

2. Before we read, we scan.
- Use: lists, shorter paragraphs, section headers
- Avoid: long unbroken blocks of text

3. Use descriptive titles.
- Consider keywords before major publishing initiatives.

4, Stick to natural language.
- Don’t write for the search engines
- Consider SEO before and after drafting.
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Importance of link building

Link popularity drives the search results
—  Foundation of all major search engines

Objectives:
—  Good mix of homepage links -vs- deep links
—  Links from quality organizations ‘pillars of society’
—  Links from similar subject pages
—  Flow of new links; plus aged links
—  Descriptive link text
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Calls to action!

Consumer practice:
- Phone numbers, email, contact forms
- Larger sizes do boost response

Corporate practice:
- CTA doesn’t mean 1-800 Call now!

- ldentify a primary contact for each practice area
or service line
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Local search = organic + local
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Tips for Google Places

1. Claim your Google places listing.

- Fill it out completely

- Be consistent with all information (address,
phones, official company name)

- Use all five categories
- Add your logo, picture and videos

2. Rinse & repeat!

- Maps & Local directories: Bing & Yahoo maps,
yp.com, citysearch, yelp.com, dexknows.com

- Legal directories: Avvo, Martindale-Hubbell,
Justia Lawyers Directory
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